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India has enormous and interminable potential in tourism.

With heritage sites, archeological treasures of ancient forts and

palaces, bio-geographica] zones of national parks and sancruaries,

a distinct landscape encompassing the incredible beauty of the mighty

Himalaya and the limpid coastlines, rivers and estuaries,

India has something to offer to every kind of traveler.

‘The total
contribution
of tourism to India's
GDP was 125.2 billion

USD in 2014 (6.7%)

in 2014; by 2025

it is expected to
contribute 7.6 %.

In India, International

Foreign Tourist tourists are open to
Arrivals during the period maove away from
January-September 2016 mature tourist markets
grew by 10.5% viz-a viz and visit new exotic

2015. locations like India.

Tn Tndia,

1432 million domestic
tourist visits were
recorded in the
country in 2015,

There is immense scope for tourism in a country of one billion plus.

Given the increasing vitality of Indian
Tourism in terms of its' unparalleled ability to
cut across sectors bringing in ancillary
revenues in its trail through strong links to the
other economic sectors along with this sector
giving a big thrust to employment generation
in the country; further positions it as an
eficient multiplier in national and global

dCVC.lOpIIlCIlt StI‘ElthiCS.

In consideration to this, Ministry of Tourism
(MOT), Government of India (GOI) in
association with Confederation of Indian
Industry (CIT) and Federation of Associations
in Indian Tourism and Hospitality (FATTH)
will organize the first ever state-of the-art
tourism marketplace and platform -
Incredible India Global Tourism Mart
(IIGTM) from 1 —4 February, 2017 at Pragati
Maidan, New Delhi.
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Ministry of Tourism
Government of India (MOT)

Incredible India Global Tourism Mart (IIGTM) is an event being
organized by Ministry ol Tourism (MOYD), Government ol India with
Confederation of Indian Industry (CIT) and Federation of Associations in
Indian Tourism. & TTospitality (FATTII) as Partners. Ministry of Tourism
(MOT) is the nodal agency for the formularion of national policies and
programmcs [or the development and promotion ol tourism in the country.
Ir plays a emcial role in coordinaring and supplementing the cfforms of rhe
State/Union Territory Governments for developing tourism infrastructure,
catalyzing private investment, screngthening promotional and markering
cfforts and in providing trained manpower resources. 'The lunctions of the
Ministry in this regard mainly consist of all Policy Matters, including
Development Policies, Incentives, [xrernal Assistance, Manpower
Development, Promotion & Markeringand Invesument Facilitadion.

‘Ihe Ministry ol Tourism has a ficld lormation of 20 oflices within the
conntry and 14 offices in 13 countrics overscas viv. r:;n'm:h,r Anstralia,
Canada, China, France, Germany; Italy, Japan, Netherlands, Singapore,
South Africa, USA, UK & UAE.

‘Ihe overseas oflices are primarily responsible [or tourism promotion and
marketing in their respective arcas and the ficld ofhees in India arc
responsible for providing information service and facilitating tourists and
monitoring the progress of field projects.

‘Ihe Incredible India campaign, a successlul Destination Branding
initiative to position India as an incredible world-class tourist destination is
the initiative of the Ministry of Tourism. This campaign today spans across
various media including Print, Television, Online and Outdoor ete.
coveringall important source markets across the world.

A recent initiative of the Ministry is the operation of a 24x7 roll-free multi-
lingual helpline 1800111363 (short code 1363) to facilitate our rourists
and provide support and informarion relating to travel in India. The
helpline has been made available in English, Hindi and 10 international
languages (Arabic, Urench, German, ltalian, Japancse, Korcan, Chinese,
Portuguese, Russian and Spanish) to help both domestic and international
COUrists.

Websites:
WWW.Lolrism.gov.in

www.incredibleindia.org

Federation of Associations in
Indian Tourism & Hospitality (FAITH)

To give a collective voice to the Tourism 8 Hospitality Industry and
to promote tourism all the national associations in the Tourism
Sector that includes Iravel, Tour Operation, "I ransport, Adventure,
TTotels, Restaurants, Txhibitions & Conventions etc. have come
together and formed Federation of Associations in Indian Tourism
and Hospirality (FAITH).

All member associations were propagating issucs of their coneern
with the Central & State Governments whereas, FAITH
encompasses all and takes up issues cutring across all segments
which has been taken very positively by the authorities. Tt has also
made things easier for the Government to tackle the contencious

issucs which will help unlocking tourism potential in the country.

Confederation of
Indian Industry (CII)

The Contfederation of Indian Induscry (CII) works to creare and
sustain an environment conducive to the development of India,
partnering industry, Government, and civil sociery, through

advisory and consultative processes.

ClIis anon-government, not-for-profit, industry-led and industry-
managed organization, playing a proactive role in India's
development process. Founded in 1895, India's premicr business
association has over 8000 members, from the private as well as
public scctors, including SMEs and MNCs, and an indirect
membership of over 200,000 enterprises from around 240 national

and regional sectoral industry bodies.

‘Ihe CI1 theme for 2016-17, Building National Comperitiveness,
emphasizes Industry's role in partnering Government to accelerate
competitiveness across sectors, wicth sustained global
competitivencss as the goal. The focus is on six key cnablers: Human
Development; Corporate Integrity and Good Citizenship; Case of
Doing Business; Innovarion and lechnical Capabilicy;
Sustainability; and Integration with the World.

With 66 offices, including 9 Centres of Excellence, in India, and 9
overscas offices in Australia, Bahrain, China, Kgypr, Hrance,
Germany, Singapore, UK, and USA, as well as institutional
partnerships with 320 counterpart organizations in 106 countries,
CII scrves as a reference point for Indian induscry and the

international business community.

FOR MORE INFORMATION
PLEASE CONTACT:

Ms. Meenakshi Sharma
Additional Director General
Ministry of Tourism, GOI
meenakshi.sharmab3@gov.in

Ms. Neela Lad
Deputy Director General
Ministry of Tourism, GOI
neelalad@nicin

Ms. Swati Thakre
Tourism Desk
Confederation of
Indian Industry (CII)
swati.thakre@ciiin
011-45771000

Ms. Anjula Singh Solanky
Director

Confederation of

Indian Industry (CII)
anjula.solanky@cii.in
011-45771015

Ministry of Tourism

Government of India

Transport Bhawan

1 Parliament Street, New Delhi

Infaline/Helpline: 24 x 7 Tol|-free

Tourist Helpline No.: 1800-11-1363, Short Code: 1363

Confederation of Indian Industry (CII)
The Mantosh Sondhi Centre

23 Institutional Area, Lodi Road
New Delhi 110003, India

Tel : 011-45771000

www.iigtm.in
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